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QUIZ 1 

 

Subject Exam Date  
 

Duration Portion / Topics 

BIOLOGY 
Sunday 

, 4 /10/ 2020 

7
:0

0
 P

M
 

Unit 3.1-3.6, Pages 160-171  
Unit 3.1: Reproduction is an important characteristics of living organisms 
Unit 3.2: Reproduction in flowering plants  
Unit 3.3: Pollination  
Unit 3.4: Fertilization and formation of seeds and fruits  
Unit 3.5: Germination of seeds. 

 

Arabic 
 

Monday , 

5 /10/ 2020 

وضع البدايةالأول:  المقطعالسيرة الذاتية: درس حياتي لأحمد أمين تحليل   
39حتى  36 مراجعة الدرس من ملف البوربوينت والكتاب المدرسي من صفحة   

 رابط الكتاب وملف البوربوينت موجودان في قوقل كلاس روم

 

ENGLISH 

 

 

Wednesday , 

7 /10/ 2020 

 

Adjective + Noun 
Reading comprehension 

 

PHYSICS 
 

Sunday ,        

11 /10/ 2020 

6. Waves and sounds 
6.01 Transverse and longitudinal waves 
6.02 Wave effects 
6.03 Sound Waves 

 

 

 

CHEMISTRY 

 

 

 

 

Tuesday , 

13 /10/ 2020 

Unit 11: Acids and Alkalis 
Unit 11.1: Introduction to Acids and Alkalis 
Unit 11.2: A closer look at acids and alkalis 
Unit 11.3: The reactions of acids and bases 
Coursebook: Complete chemistry for Cambridge IGCSE, 3rd Edition. 
Pages 144-149 
Practice paper code: WS/L1-7/U11.1-11.7/CHM10NIG 
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Computer 

Science 

 

 

 

 

 

Wednesday 

, 14 /10/ 2020 

Unit13: Databases 

 

Cambridge IGCSE Computer Science Text Book (Pages 169 - 177) 

 

Kindly practice by attempting to answer the last question of each of the past 

papers shared with you through Google Classroom along with their answer 

keys 

 

A Practice Quiz will be provided through Google classroom 

 

 

MATH 
 

 

 

Thursday , 

15 /10/ 2020 

-Drawing quadratic graphs 

-Distance and coordinates of midpoints of a straight line. 

 
 

 

 

 

 

BUSINESS 

studies 

 

 

 

 

Sunday ,        

18 /10/ 2020 

Unit 3.5 marketing strategy 
 The marketing mix and consumers decision 
 Deciding marketing strategy 
 Impact of legal controls on marketing 
 Opportunities in new markets in other countries 
 Problems in entering foreign markets 
 Methods to overcome problems of entering foreign markets 

Cambridge IGCSE Business studies revised third edition page 190 - 198. 

 

  

 


